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ish, Dennis Goldsmith, and Ron 
Tger-are three of the busiest people 
J. Each 1s overseeing the opening of 
t” store at the Rogue Valley Mall. 
hor stores are the biggest stores in 
Together, they represent 37 percent 
fiir hii of the available 

e in the mall. 

nages JC Penney, which is moving 
ywntown Medford location to the 
mall store, with 91,800 square feet, 
our times the size of the downtown 


th manages Mervyn's, the smallest 
e anchors. The 83,680-square-foot 
3e the fifth Me 's in Oregon. 
berger manages Meler & Frank's, 
of the three anchors. The 

!are-foot store is the elghth in the 
was founded in Portland two years 
gon gained statehood. 

mall plans called for a fourth 

re. But when financial difficulties 
all construction, the fourth anchor, 
e to remain at the Medford 

enter. Executives from Price 

the mall developer, say that a 

tor store eventually will be built. 

} anchors the south end of the mall 
entrance off of McAndrews Road. 
ank’s is in the center with an 

if of Riverside Avenue and 

nchors the north end of the mall 
rance off of Highway 62. 

s the three stores will employ more 
ople. Although the percentage of 
irt-time workers varies at each 
hree managers indicate about 50 
the jobs are full time. In each store, 
‘lerks reviewed more than 1,000 

8. 

e of the reasons the managers 
any employees. The other is store 


anchors will be open from 10 a.m. 
londay through Friday; 10 a.m. to § 
lay, and 11 a.m. to 5 p.m. Sunday. 
ustomers into their stores, all three 
have launched campnlgng to. 
Aititard'ciistomers. Meier & Frank 
s its own charge card. 
accepts its own credit as well as 
ercharge, and Amertean Express. 
Iso has its own charge and accepts 
ercharge, and Sear's Discovery 


stores will carry a full line of 

' men, women, and children as well 
wares and furnishings. Although 
lot of similarities in the three 

es, there are many differences, too. 
closer look at those differences and 
ores. 
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Manager Doug Rush poses:in the coat department of JC Penney'‘s new store in the Rogue Valley Mall. ` 


ree: JC Penney, 


‘This is the newest concept in a 


Penney’s store. 


...YOu can’t see 


this type of Penney’s store any- 
where in Oregon.’ 


—Doug Rush 
Manager 
JC Penney 


a 


JCPenney 


JC Penney is the most familiar of the three 
stores. It has been part of the Medford 
retailing community for 75 years. 

For the past 37 years, Penney's has 
occupied the corfier of-Sixth'Street and 
Central Avenue-in downtown Medford, 
Manager Doug Rush, a 24-year com any 
veteran who arrived in Medford in ptember 
1984 from Anchorage, Alaska, says there's 
no comparison between the downtown store 
and the new mail store. 

For starters, the downtown store was only 
27,500-square-feet — the new store Is nearly 
four times that. Forty people worked at the 
old store; 150 people will work at the mall 
store. 

Rush says that when the mall store opens 
Wednesday, it will have more merchandise in 
stock than was sold during 1985 at the old 
Penney’s, The old store carried a minimum of 


merchandise. The new store carries expanded 
lines in all departments and has new 
departments that weren’t part of the old store. 

lew departments at the mall include _ 
housewares, gifts, jewelry, cosmetics, mén’s 
suits, sporting goods, custom decorating, and a 
beauty salon. | out 

Rush says it’s not just'the larger size and, 
new departments that make the mall store 
such a different store. 

“This is the newest concept in a Penney’s 
store," he says. “You can't see this type of 
Penney's store anywhere in Oregon.” 

It reflects the national change in J.C. 
Penney's with an added emphasis on fashion 
and increased space for family apparel, 
leisure lines and home furnishings. 

The mall store is a store of departments, 
each distinct but still meshing with adjacent 
departments. Most departments carry both 
name-brand and Penney's-brand merchandise. 

Rush says about 30 percent of the 
merchandise for sale is name-brand products, 
Among the Penney's private-labels are: The 
Halston IH collection for women; The Hunt 


Club Collection and The Fox lines of 
sportswear for men, women and children; 
Plain Pocket jeans and shirts; Stafford and 
Gentry lines of menswear; and Sesame Street. 
and Nana’s Pet children’s wear, i 
There are six ways to get into the Penney’s 
store: two exterior entrances and a mall 
entrance on each level. About 65 percent of 
the departments on the upper level are for 
women. They feature fashi 
In the center surrounding the escalator are, 
the cosmetic, fine jewelry, costume jewelry, 
handbag, gloves, hats, accessories, shoes and . 
hosiery departments. At the mall entrance 
are the name-brand clothes and updated 
fashions for misses. 
There are separate departments for 


large women, petites, casual wear, Juniors, 
fleece fashions, maternity, sleepware, and 
lingerie. x 

The other departments on the upper level 
are for men. There are men's suits, fashion 
fleece wear, work clothes, blue jeans, 
accessories, sweaters, rugged wear, sports 
shirts, shoes, and young men’s fashións. 

On the lower level; shoppers will find a 
variety of departments. urrounding the 
escalator is Market Square — a series of 
departments featuring housewares and a gift . 
boutique. 

There's a bathroom shop — it's nearly as . 
large as the entire second floor at theold ~ 
Penney’s — and a bedding department. 
There's also a custom decorating’ department, 
that includes window coverings and ting. 

Behind the escalators is the lelgure section. 
Departments include luggage, women’s-and. .. 
men’s athletic apparel, and sporting goods. 

Also on the lower level ara clothing and 
shoes for infants, toddlers, girls and boys. At .. 
the Bear Creek outer.entrance are the catalog 


and customer-servicé departmentg and the + 


beauty salon. 


“Ours will be the largest beauty shop in 
terms of the number of stations'in Mi ord,'y- 
says Rush. “Nattonall » JC Penney is the 
largest retailer of styling salons.” ~. : 

Started in the early 19003 iñ Wyoming, j 
Penney's now operates more than:1,900 stores 
in every state of the union, In Puerto Rico, and 
in Belgium. Through the company's stores, ~ 
both domestic and foreign; and catalog: 


operations, it grossed $13.7 million in 1985. P : 
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Mervyn's Manager Dennis Goldsmith haya z 
he believes Mall shoppers will be sūrprisi 
and pleased by the service hls store offers, . 


ions and accessòries. 


Sweaters, dresses, blouses, shirts, si ortswear,: 


Mervyı 


“We spend 20 hours training our employees 
in customer service before they ever get to the 
store,” he says. “We stress that the customer 
comes first.’ 

The Medford Mervyn's is the fifth Mervyn's 
store in Oregon, Three of the others are in the 
Portland area and the fourth is in Albany. 

Goldsmith spent the past two years at 
corporate headquarters in Hayward, Calif, as 
an assistant vice president and general 
merchanise manager. A veteran of the retail 
business — his famtly owned a chain of men’s 
clothing stores in Ohio — Goldsmith has 
worked for Mervyn's for seven years. 

He is one of 13 Mervyn's executives to 
transfer to Medford for the opening of the 
mall store. Training started two weeks ago for 


_the 200 local residents hired as full and part- 


~ “Phe rest of 


hunting for. Pe POA . 
-AM ord'is one of 27 Morvyn stares ahs 
i 


time employees at the store. 

Goldsmith says that in retailing language, 
Mervyn's is a "soft goods” store. It carries 
clothing, accessories and shoes for the family, 
as well as linens, housewares, window fashions 
and toys. 

He says Mervyn's has a “narrow and deep” 
merchandizing philosophy — it carries fewer 
styles in lots of sizes and colors. About 40 

ercent of the merchandise is name-brand 
[cluding Levi's, Health-tex, Ocean Pacific, , 
Reebox, Nike, Monet, Revlon and Cannon. 

Mervyn's own brands include Unicorn Club, 

Cheetahs, Celebration, Dura Jeans, Partners 


“for Women, and Cambridge for Men. 


Goldsmith says the strengths of Mervyn's, 
in addition to customer service, are the men’s, 
sportswear and children’s departments. 

“Our main focus is that we're a promotional 
department store,” says aglasmith. “Every 
Monday we publish a tabl 


old that offers 
merchandise from our regular stock at 
~ „promotional prices.” : 


is phen customers ar 
ia 


ve at Mupvyn’s, they'll 
‘children’s and infant’¢‘clothing on the 
lower level to the right of the.mall entrance. 
Nestled between the boy’s and girl's clothing 
departments is the toy section." 

Also on the lower level are housewares, 
homes fashions, Intimate apparel, a Hallmark 
card shop, glftwrap, and store offices, 

Take the escalator to the upper level and É 
you'll find the accessories departments. On the 
righthand side is fine pe , costume jewelry 
and cosmetics; to the left is hoslery, active . 

, and sunglasses, ENEE 
There e upper level is dedicated to —— 
shoes, and men’s and women’s clothing. 

- Departments are color-coded to help = 
customers quickly find the section they're i 


scheduled to open this yéar, Bringing the: 


- -chain's totalto 175. Founded in 1949, Mervyn's - 


operates stores in 11 states and had revenues 


